Sep.2013.public relations of niijima

nE

LR

AF AUk

7A 218

VEMAARER 20 BEESE XL T TRD
£21) 2013 HFESN. FENT/EE)
TEH7)I—E0OTRE TROGE
EE L X L

7A308

VRIFEIR Cd 5 HDBHETICAD D o
OIHENDNEEDY T v MalcFEY
ERELE L, HOHEITIE/N—X
#1—%Mﬁ@%%b%$bto

ViBXKig
IRE Dol

7R 188

VEHE/NFER T 2008 FE4tEA ) >
HALYZ R DETH—EAD [— B
REHE] & LT KEABELESAY
TUWE LT

7R208~8R19d

VEFELHESA TL— 27057
DIHIFEADREL. FHENDBOR
£ZERTFO>C<NE LT

—
o



[LRRICWCE 9 AS TETLE

—_
—_

8A3B~8RA9B 8R2B~8A48B

VXS CHREINESALE) =T
VFEE e BEDERMKET. HTET 2013, #1SIEHE 446 TURSIFE 5 L
FRI—IVEFIA L. KOKBEDRE e, EEOMNELREHNMBEAET
NASd—)bF—/—BEZRELE LT

8RA 148

VEMBRDEROYEF CRMES N, VEFEMND THERKE] HHEH
REDRNHAPHTEEIMTE SR BLIsTECHESINE L, 9F%
TEITEPHLBEDOLLEELRY AR E CECAITIEITE CRHDE
Oy BshEEonE Lic,

sB168-178.238-248 8H 15

V5RO CHEESNEZDANY b VARNDERF CITONIEARNRARERT
DEAXINFE EDAR—YIRE] & &, KEYICDDE. RO, BrFE.
L7 A — M LBEMEEERTA HERMHEEIFESA TL—E T
'C1%&2%Eﬁbﬂ?ﬁbn$”to

g

JICEBTv v OhiEEINE LT

*
1





